
 
 
 
 

Demand Management Program  

 
The purpose of a Travel Demand Management (TDM) program is to maximize the movement 
of people, not vehicles, within the transportation system to increase its efficiency while not 
increasing its physical capacity.  Primarily directed at commuter travel (7 AM to 9 AM, and 
again from 4 PM to 6 PM), TDM programs implement a series of actions that aim to reduce 
the use of single-occupant vehicles and to alter the time of commuter travel to other, less 
congested time periods.  Examples of TDM strategies include van-pooling, car-pooling, transit 
use and altered work hours (including flextime, staggered work hours, compressed work 
weeks, and telecommuting).  Financial incentives may also be offered such as transit fare 
subsidies, parking cash out programs and parking fees.  TDM strategies may be developed 
for a single work site, a specific corridor, or an entire area such as an urban downtown. 
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Nationwide ridesharing service 
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